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Ficha de Unidade Curricular

DESIGNAC;AO DA UNIDADE CURRICULAR:
Artificial Intelligence for Public Relations and Corporate Communication

DESIGNATION OF CURRICULAR UNIT:
Artificial Intelligence for Public Relations and Corporate Communication

SIGLA DA AREA CIENTIFICA EM QUE SE INSERE / SCIENTIFIC AREA ACRONYM

ERPCO

DURACAO / DURATION ( Anual, Semestral )

Semestral

HORAS DE TRABALHO / WORK HOURS (numero total de horas)

135

HORAS DE CONTACTO / CONTACT HOURS (discriminadas por tipo de metodologia adotado - T -
Teobrico; TP - Teorico-pratico; PL - Pratico e laboratorial; S- Seminario; OT - orientagéo tutorial)

T:15
TP:30

% HORAS DE CONTACTO A DISTANCIA / % REMOTE CONTACT HOURS
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DOCENTE RESPONSAVEL E RESPETIVA CARGA LETIVA NA UNIDADE CURRICULAR (PREENCHER O

NOME COMPLETO):

Nuno da Silva Jorge

RESPONSIBLE ACADEMIC STAFF MEMBER AND LECTURING LOAD IN THE CURRICULAR UNIT (FILL
IN THE FULLNAME):

Nuno da Silva Jorge

OUTROS DOCENTES E RESPETIVAS CARGAS LETIVAS NA UNIDADE CURRICULAR (PREENCHER O
NOME COMPLETO):

OTHER ACADEMIC STAFF AND LECTURING LOAD IN THE CURRICULAR UNIT:

OBJETIVOS DE APRENDIZAGEM (CONHECIMENTOS, APTIDOES E COMPETENCIAS A DESENVOLVER
PELOS ESTUDANTES):

No final desta unidade curricular, o estudante devera ser capaz de:

1. Compreender os fundamentos da Inteligéncia Artificial (preditiva e generativa) e o seu impacto na
cadeia de valor das Relacdes Publicas e Comunicacdo Corporativa.

2. Dominar técnicas de Prompt Engineering para obter resultados eficazes na criagédo de contelddos
textuais, visuais e multimédia (press releases, posts para redes sociais, guibes, imagens).

3. Aplicar ferramentas de IA na andlise de media, social listening e analise de sentimentos para a
gestéo de reputacgéo e crise.

4. Desenvolver sentido critico sobre as implicacdes éticas, legais e deontolégicas da IA (viés/bias,
direitos de autor, privacidade de dados e transparéncia).

5. Automatizar tarefas rotineiras de RP (reporting, clipping, transcri¢cdes) para otimizar a gestdo do tempo
e focar na consultoria estratégica.
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LEARNING OUTCOMES OF THE CURRICULAR UNIT:

By the end of this course unit, the student should be able to:

1. Understand the fundamentals of Artificial Intelligence (predictive and generative) and its impact on the
Public Relations and Corporate Communication value chain.

2. Master Prompt Engineering techniques to achieve effective results in the creation of textual, visual,
and multimedia content.

3. Apply Al tools in monitoring and content analysis for reputation and crisis management.

4. Develop critical thinking regarding the ethical, legal, and deontological implications of Al (algorithmic
bias, copyright, data privacy, and transparency).

5. Automate routine PR tasks (reporting, clipping, transcriptions) to optimize time management and focus
on strategic consultancy.
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CONTEUDOS PROGRAMATICOS:

1. Introducéo a IA no Ecossistema da Comunicacéo
® Definicdes de IA
® A evolugido das CommsTech .
® O impacto da IA nas funcbes de RP.
2. |A Generativa e Criacado de Conteudos (Textuais e Visuais)
® [aboratério de Prompt Engineering
® Redacéo assistida por IA
® Criacdo de imagem, voz e video
3. Inteligéncia de Dados: Monitorizagc&o e Andlise
® Analise de sentimento e de contetdo potenciada por IA.
® Personalizacdo da comunicacdo e segmentacao de stakeholders .
4. Produtividade e Gestdo da comunicacao
® Ferramentas de transcrigdo, resumo de reunifes e organizagdo de tarefas.
® Al Agents e automatizacao de tarefas
5. Etica, Regulacgo e o Futuro do Profissional

® O Al Act da UE e aregulagéo de direitos de autor.

® Transparéncia: A obrigagdo de comunicar o uso de IA.

® O papel insubstituivel da curadoria humana.

® Alucinacdes da IA, Deepfakes e desinformacao: como detetar e combater.
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SYLLABUS:

1. Introduction to Al in the Communication Ecosystem
® Definitions of Al.
® The evolution of CommsTech.
® The impact of Al on PR functions.
2. Generative Al and Content Creation (Textual and Visual)
®* Prompt Engineering Laboratory.
® Al-assisted writing.
® Creation of image, voice, and video.
3. Data Intelligence: Monitoring and Analysis
® Al-powered sentiment and content analysis.
®* Communication personalization and stakeholder segmentation.
4. Productivity and Communication Management
® Transcription tools, meeting summaries, and task organization.
® Al Agents and task automation.
5. Ethics, Regulation, and the Future of the Professional
® The EU Al Act and copyright regulation.
¢ Al hallucinations, Deepfakes, and disinformation: how to detect and combat them.

® Transparency: The obligation to disclose Al usage.

® The irreplaceable role of human curation.
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DEMONSTRACAO DA COERENCIA DOS CONTEUDOS PROGRAMATICOS COM OS OBJETIVOS DA

UNIDADE CURRICULAR:

Os conteudos estéo estruturados sequencialmente para cumprir 0s objetivos:

O ponto 1 fornece a base tedrica necessaria para o objetivo de compreensao.

O ponto 2 responde diretamente ao objetivo de dominio técnico

O ponto 3 alinha-se com o objetivo de aplicacdo analitica para gestéo de reputacao.

O ponto 4 aborda a vertente da automatizacao e eficiéncia.

O ponto 5 garante o cumprimento do objetivo transversal de desenvolvimento de sentido critico e ética,
essencial num nivel de licenciatura para formar profissionais responsaveis.

DEMONSTRATION OF THE SYLLABUS COHERENCE WITH THE CURRICULAR UNIT'S OBJECTIVES:

The contents are structured sequentially to meet the objectives:

® Point 1 provides the theoretical foundation necessary for the objective of understanding.
® Point 2 responds directly to the objective of technical mastery.

® Point 3 aligns with the objective of analytical application for reputation management.

® Point 4 addresses the automation and efficiency aspect.

® Point 5 ensures the fulfillment of the transversal objective of developing critical thinking and ethics,
essential at the bachelor's level to form responsible professionals.

METODOLOGIAS DE ENSINO:

A UC segue uma abordagem Tedrico-Pratica (TP) com forte componente laboratorial:

® Exposicao: Introducdo aos conceitos, teorias e estudos de caso recentes sobre a aplicacao de IA no
contexto das RP.

® |aboratérios de IA (Hands-on): Aulas dedicadas a utilizacdo de ferramentas em tempo real. Os alunos
devem trazer portateis/tablets.

® Aprendizagem Baseada em Projetos (PBL): Desenvolvimento de um plano de projeto de IA aplicado as
RP.

® Andlise Critica: Discusséo de artigos e noticias sobre falhas éticas ou sucessos da IA na comunicacao.
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TEACHING METHODOLOGIES:

The course follows a Theoretical-Practical (TP) approach with a strong laboratory component:

® Exposition: Introduction to concepts, theories, and recent case studies regarding the application of Al
in the context of PR.

® Al Laboratories (Hands-on): Classes dedicated to real-time tool usage. Students must bring
laptops/tablets.

® Project-Based Learning (PBL): Development of an Al project plan applied to PR.

® Critical Analysis: Discussion of articles and news regarding ethical failures or successes of Al in
communication.

AVALIACAO

Regime de Avaliacdo Continua:

® Trabalho de Grupo (40%)
® Portefolio Individual (40%)
® Avaliacdo Continua (20%)

Regime de Exame Final:

® Prova escrita (100%) que engloba componentes tedricas e exercicios praticos de simulacdo de uso de
IA.
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EVALUATION

Continuous Assessment Regime:
® Group Project (40%)
® |ndividual Portfolio (40%)
® Continuous Assessment (20%)
Final Exam Regime:

® Written exam (100%) encompassing theoretical components and practical exercises simulating Al
usage.

DEMONSTRACAO DA COERENCIA DAS METODOLOGIAS DE ENSINO COM OS OBJETIVOS DE

APRENDIZAGEM DA UNIDADE CURRICULAR:

A metodologia privilegia o "saber fazer" (Learning by Doing), crucial numa licenciatura:

® Os Laboratorios garantem que os alunos ndo apenas conhecem as ferramentas, mas ganham a
destreza técnica exigida pelos objetivos 2 e 3.

®* A componente de Projeto obriga a integracéo de varias competéncias (pesquisa, criacdo e analise),
simulando um ambiente real de trabalho.

®* A Andlise Critica assegura que a componente ética (objetivo 4) ndo é apenas memorizada, mas
debatida e interiorizada.
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DEMONSTRATION OF THE COHERENCE BETWEEN THE TEACHING METHODOLOGIES AND THE

LEARNING OUTCOMES:

The methodology prioritizes "Learning by Doing," which is crucial for a Bachelor's degree:

® The Laboratories ensure that students not only become familiar with the tools but also gain the
technical proficiency required by objectives 2 and 3.

® The Project component requires the integration of various skills (research, creation, and analysis),
simulating a real work environment.

¢ Critical Analysis ensures that the ethical component (objective 4) is not merely memorized, but
debated and internalized.
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University Press.

Daugherty, P. R., & Wilson, H. J. (2018). Human + Machine: Reimagining Work in the Age of Al. Harvard
Business Review Press.

Domingos, P. (2017). A Revolucao do Algoritmo Mestre: Como a aprendizagem automatica esta a mudar o
mundo. Lisboa: Manuscrito Editora.
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Company.
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OBJETIVOS DE DESENVOLVIMENTO SUSTENTAVEL (ODS) / SUSTAINABLE DEVELOPMENT GOALS
(SDGs)

OBSERVACOES (assinalar sempre que a UC seja optativa)

OBSERVATIONS
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